Emerging Opportunities in the
Local Food Economy

Guy Land, Chief of Staff
Appalachian Regional Commission




The Appalachian Regional
Commission

ARC’s mission is to be a strategic partner and advocate
for sustainable community and economic development in
Appalachia.

Our goal is to bring Appalachia into socioeconomic parity
with the rest of the nation.




The Appalachian Regional

Commission
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Districts

» 13 States

» 420 Counties

» 205,000 sq. miles

» 25.2 million people

» 73 Local Development




The Appalachian Regional

Commuission

1960

295 High-Poverty Counties

2007-2011

108 High-Poverty Counties
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Data Source: Office of Economic Opportunity data from U.S. Dept. of Agriculture, Economic Research Service, 1960,

Data Source: U.S. Census Bureau, Ametican Community Survey, 5-Year Estimates, 2007-2011.




Why local food systems
(and KYF2)?

> Economic

W s
diversification S P E N c E R
» Place-based FAR ME RS M A R

development
» Entrepreneurship
» Wealth creation

» Local leadership
capacity development

» Health and competitive
workforce




Appalachian Jobs and Local
Food Economy tours

»Conducted over 100
site visits

»Visited over a dozen
USDA-supported
activities
»Highlighted the rich

fabric of partnerships
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Appalachian Jobs and Local
Food Economy tours




What did we see?

» Farmers markets

» Food hubs

» High school Ag
programs

» Community gardens

- » Kitchen incubators

» Farm to school

» Culinary training

m
A

» Specialty food
businesses




Importance of Interagency
partnerships

2011 Jobs and Innovation Accelerator

» Lead Agencies:
> EDA
» Labor
> SBA

» Winner:

» Finger Lakes Food Processing
Cluster

_Fmger Lakes

“Food Processing Cluster Imtlat




Importance of Interagency
partnerships

2012 Rural Jobs and Innovation Accelerator

» Lead Agencies:
> EDA
> USDA
» ARC
> DRA

» Winner:

» West Virginia Value-Chain Cluster
» GrowWNC

THE

CONSERVATION FUND

CR&8WNC

TOGETHER WE CREATE OUR FUTURE




Importance of Interagency
partnerships

Sowrce’ Appalachian Reqional Commissian

*Appalachian Livable Communities winners

Partners: USDA, EPA, & ARC




Importance of Interagency
partnerships

E3 (Energy, Environment, Economy)

» Participating Agencies:
» EPA

Commerce

Energy

Labor

USDA

ARC
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A SUSTAINABLE GROWTH STRATEGY
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Rural Jobs Accelerator — WV

Doddridge-Tyler-Ritchie-Gil
Counties Marketing Co-Op

Mid-Ohio Valley
Growers Association

mer

T

West Virginia Jobs and
Local Food Systems Tour

Value Chain Clusters under
Rural Jobs and Innovation
Accelerator grant

Hampshire County
High School - Romney

Tygart Valley Cluster

I Distressed County

[ At-Risk County
(FY 2013)

Greenbrier Valley
Regional Cluster




Rural Jobs Accelerator — WV

U.S. Small Business Administration

USDA
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CONTROL AND PREVENTION

EDA

U.S. ECONOMIC DEVELOPMENT ADMINISTRATION
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WORTHINGTON
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Rural Jobs Accelerator — NC
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ADVANTAGEWEST
Blue Ridge Food Ventures ~ Economic Development Group

& Program of Advaniogeies NORTH CARDLINAS MOUNTAING

" REGIONAL COUNCIL

i

A local bounty all year ‘round

[western north carolina




Greenville, SC

b IT'S A MATTER OF TASTE.




Appalachian Foodways Tour Makes Stop In
Amesville

By April Jaynes - Special to The Messenger
Dateline Amesville, OH
Updated Fri, Jun 7, 2013 2:09 pm

KEEP IT RURAL

g® Members from the Appalachian Regional
B Commission (ARC) visited Green Edge
Gardens In Amesville on Wednesday

8l morning to get a firsthand look at how the Food Tour Gets off to a Fiery Start
farm operates, what cultivation challenges it *
faces and how organic farming economically Agand Trade | Growth and Development
supports the surrounding community — on :
both a consumer and producer level. N .
0comments | (@ sware_mwmE.] | & print
ARC Federal Co-Chair Earl Gohl and Chief of
- : T o The head of the ian Regional C ission bites into local food promotion

 asan economic development tool. He starts in the foodie capital of Southern
KEEP WISHING. STAR"  appalachia, Western North Carolina, with a visit to Smoking J's Fiery Foods in
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. i:'tssm:nzswwg Commission Foodways tours
> E t th et Barbour farms
n e r].n g e Asheville the launching point for foodways tour

Senior Federal and State Officials Join Arc for [£3 ocommens LT

economic mainstre am Appalachian Foodways Tour in West Virginia

States News Service
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» Changing face of
agr i Cu 1 tu re \C\DA;ZIISI\:E:ON -- The following information was released by the Appalachian F

W.Va.'s Local-Food Movement a Model for
Appalachia

BY

2, 2013 10:39 a.

MORGANTOWN, W.Va. (AP) — With eight in 10 farmers making less than $10,000 a year, West Virginia
will never nival big Midwestem factorv farms in producing food. But creative collaborations with food

N
ARC




Hallmarks of success

» Tailored to
circumstances of
individual
communities

» Features an “anchor”
organization

» Reflects a diverse set
of partners




Words of caution

» Not a “silver bullet”
for a local economy

» A major food hub
isn’t for everyone

» “Infrastructure” is
undeveloped




Areas to focus on

» Technical assistance
and ag incubators

| » Access to capital

. » Value-added
activities, including
specialty food
development and
export promotion

2




N

=3

Looking forwar

| Appalachia boasts of many assets of interest to the visitor - beautiful landscapes, sparkling

i
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i
waterways, abundant flora and fauna, internationally acclaimed music and craft, a rich and |
complicated history, and much more. But perhaps the Region's most vibrant and sustainable |
of assets are those pertaining to food and agriculture. H
H

For many people in Appalachia, food has always been inseparably tied to music, craft, |
storytelling, literature, architecture, customs and celebrations. Appalachia is one of those |
rare places where you can eat and drink that which has been produced on the very land in |
view, seasoned with the herbs from the nearby kitchen garden and mushrooms from the |
local woods and adorned with gorgeaus, local wildflowers, on pottery dishes made from |
local clay and glassware made in the region, with locally woven napkins and tablecloths, |
listening to stories and music about mountain life. !
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» ARC'’s foo
map

» Additional
interagency
collaboration

This map celebrates one of the most diverse regions in the world. It serves as an introduction
-ataste - of i t distinctive local food d the unig
have committed themselves to food craft and tradition. Bon Appalachial

For more information: visitAppalachia.com ot
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| Map Legend

@) Farmers’ Markets

Farm-to-Fork Restaurants
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@ Farm Tours i
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Festivals & Events

ineyards & Wineries

» Rural Export
Partnership




Questions?

Guy Land
guyland@arc.gov




